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WEBSITE 
 
Our website was created a modern but simplistic approach that conveys the projects 
message following the visual identity established for Heal Project.  The site was designed 
with mobile users in mind, and is optimized for small displays. With the majority of 
internet users accessing websites from smartphone devices, this objective is of high 
value and will yield greater results in both awareness, and customer satisfaction.   
 
The site has several main sections with information regarding the project’s ​general aim​, 
objectives​, ​activities​, and ​downloadable resources​.  
 
The overall user experience goal of this site is to keep the audience on one page, but still 
provide access to additional pages should they want more information on the content 
of any particular section. This keeps our audience from having to sift back and forth 
between various web pages, which often results in a loss of information continuity and 
attention span. 

 

 
 
 
Website Sections 
  
About Statement 
The ​about ​statement section follows the header section of the website as to give some 
separation between the header and the about section, which both contain imagery.  
 
Here, we display a brief statement of the projects overall aim. As you can see below the 
text, there is a​ learn more​ button link which can take users to a new page containing a 
longer and more detailed explanation of the HEAL project.  

 



 

 
Core Objectives 
In the ​core objectives​ section, you will see three boxes with titles, and icons related to the 
objective description below.  We use colored boxes to visually separate between them.  
 

 
Activities 
The ​activities​ section displays our main activities this project provides.  Each image has 
its own activity description when selected/clicked.  
 

 



 

 
 
Info 
The ​info​ page provides a more detailed overview of the project as a whole.. This includes 
some general information about the project, the story behind it, the project objectives, 
approach, methodology and impacts. Finally, the info page provides an overview of all 
the public deliverables in the HEAL project, with downloadable links added to each upon 
completion. 
 

 
 
 
 
Resources 
The ​resources​ section will contain downloadable materials developed throughout the 
project timeline, including reports, promotional materials (fliers, posters, etc.), articles, 
and fanzines.  Each resource has a display image, a title, quick description, and a 
download button.   
 
About Us 
The ​about us​ section contains logos of all the partners in the consortium, a brief 
description, link to their respective organisational websites, and the contact details for 

 



 

each listed below.  Additionally, more information on the partners will be available 
through the About Us link in the navigation bar. 
 

 
 
 
Footer 
In addition to providing a brief description of the HEAL project, the ​footer ​presents the EU 
funding disclaimer and logo, an option to sign up for the project newsletter, and an 
address contact block for CESIE, as the project coordinator. The newsletters will be sent 
directly to those who sign up for it, and will be delivered at key stages of the project.  
 

 
   

 



 

Social Media 
 
Our social media channels will share a consistent look and feel according our website 
and visual identity. They will also display the project tagline ‘The Future Deserves You’. Our 
Facebook and Twitter banners are as follows: 
 

 
The Facebook and Twitter pages will be featured in English, and managed by PATRIR,                           
LIBERA and CESIE, with the help of SURT and KMOP. As stated in the Grant Agreement, the                                 
Online Awareness Raising action (A4.2) will set off in Month 5 (February 2020).  
 
The Facebook Page targets all our target audiences, including the general public, as this                           
is the platform with the highest user rate in all four implementing countries (see graphic                             
below). The Facebook page will be updated regularly, with scheduled posts at least two                           
to three times per week (in the morning, 8.00-10.00, or in the evening, 18.00-21.00, on                             
weekdays). We will assess and adapt our timing depending on what the data provided                           
by Facebook analytics show us, and add more regular posts and promotions leading up                           
to events at key stages of the project. 
 
Because the nature of Twitter is different from Facebook, it is less used by our target                               
audiences, and because of our time and budget restraints, we will be focusing our                           
attention on frequent Twitter posts (two to three times per week) at key stages of the                               
project, rather than at a constant basis. We will also review Twitter Analytics to                           
understand what our engagement looks like on the days we post more or less content to                               
determine what’s working well for our specific audience. 
 
For both Facebook and Twitter, PATRIR will set up a shared Google Document to                           
coordinate our posts between all partners, and schedule them accordingly. This way, all                         
partners in the consortium will be involved in finding relevant content to share on our                             
social media platforms.  

 



 

 

 

 

 

 

 

 

 

 

 

 

 


